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Subject: Media Contacts stuff
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In reference to my earlier message David suggested you and I work it out perhaps along the lines of you 

handling current contacts and me handling investigative/records type contacts. That is fine with me, what do 

you think? I do want to be very careful in situations where there is potential for current media coverage from 

your view AND a need to get records. An example of this is WDSU in New Orleans, the NBC affiliate. I know 

they have a lot of coverage of the August 1963 arrest, I also expect you will be contacting them about the 

upcoming hearing. The same situation may arise in Dallas, when I go looking for media records and you 

approach them for coverage of our Dealey Plaza witness/photos appeal (if we decide to handle it that way.) 

I'm thinking out loud now but I'm very conscience of the need for a unified and well planned strategy when 

dealing with the media.Will you please give me your New Orleans/Baton Rouge media market list (print and 

electronic?) Thanks!
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